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ABSTRACT

Theoretical literature is agog with a variety ofrsetic deconstructive approaches. While many of¢hkave
been operationalized, Chandler’s semiotic analytitethod, a fairly well known process, is yet tolyeught to life. This
operational exercise is accomplished by deconstigi€lirst Bank Nigeria PIc’s classic corporate atigang text through a
diligent followership of Chandler’s stage by stagamiotic process. In essence, the main contributichis study is the
insight given through the deconstruction of FirsinB Nigeria PIc’s classic corporate advertising terough the diligent
followership of the Chandlerean semiotic methodoélysis. The pursuit of the stage by stage progesddes insight

into how managers can deconstruct meanings thaiftene constructed in texts that personify bramseugh signs, images
etc.
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